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Energy that enables everyday life

Chevron

T nergy is part of nearly every-
thing we do. It powers our
A__ homes, fuels our vehicles,
and supports the small businesses
and services that keep communi-
ties like Pleasanton strong. For
families and local businesses, the
priorities are clear: energy must be
affordable, reliable, and continu-
ally improving.

Chevron’s purpose is to develop
affordable, reliable and ever-clean-
er energy that enables human prog-
ress. That starts with understanding
what people need in their daily
lives. Families depend on energy
they can count on when they turn
on the lights, commute to work,
or keep their homes comfortable.
Small businesses rely on predict-
able energy to manage costs, serve
customers, and plan for the future.

Reliability matters every day, but
it becomes especially important
during heat waves, storms, or other
disruptions, when dependable ener-
gy supports safety and resilience.
Affordability matters just as much.
Energy costs are part of household
budgets and business expenses, and
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A vehicle travels along a Bay Area roadway, reflecting the everyday movement and mobility that relies on

accessible, reliable, and affordable energy to keep communities connected.

when costs rise, the impacts are felt
quickly. Practical energy solutions
help families and businesses stay
resilient in a changing economy.
At the same time, energy contin-
ues to evolve. Over time, innova-
tion has made energy more effi-
cient and helped advance ever-
cleaner solutions across the system.
Chevron is focused on delivering
the energy people rely on today
while continuing to improve how
that energy is produced, trans-
ported, and used. Progress does
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not happen overnight, but steady
improvement matters.

Public policy helps shape how the
energy system works. Thoughtful
approaches can support reliable
supply, affordability, and continued
innovation, while recognizing the
real-world needs of communities
and local economies. When those
elements are balanced, families and
businesses are better positioned to
thrive.

Chevron has long been part of the
Pleasanton and Tri-Valley commu-
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nity. Many of our employees live
here, raise families here, and are
involved in local organizations. We
share the same goal as our neigh-
bors: a strong community with
opportunity today and for future
generations.

Energy decisions are ultimately
about people. Chevron remains
focused on developing affordable,
reliable and ever-cleaner energy
that supports everyday life and
helps communities like Pleasanton
continue to grow and prosper.
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Why the State of the City Matters

t this year’s State of the City
Aluncheon, we heard a clear
and encouraging message

from Mayor Jack Balch: Pleasanton
is experiencing “progress with pur-
pose.” From economic vitality and
business growth to public safety and
community investment,
the indicators are strong
and the outlook is bright.

But beyond the updates,
presentations, and metrics,
it raises a more important
question—why does the
State of the City matter?

The answer goes deeper
than numbers on a slide.
The State of the City mat-
ters because it reflects who
we are, what we value, and
where we are going together.

Centuries ago, Aristotle observed,
“The city is not merely a place to
live, but a place to live well.” That
idea still resonates today. A thriving
city is not defined solely by growth,
but by purposeful growth—growth
that strengthens quality of life, sup-
ports local businesses, and fosters a
sense of community.

For the business community, the
State of the City provides an impor-
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tant signal. It tells us whether our
local economy is creating oppor-
tunity, whether our infrastructure
is keeping pace, and whether
Pleasanton remains a place where
businesses can start, grow, and
thrive. It gives us confidence—not
just in where we are,
but in where we are
headed.

At the same time, it
reminds us that prog-
ress does not happen
by accident. It is the

result of intentional

leadership, strong

partnerships, and an
k Roby engaged community.
the Board

The success we cel-
ebrate today is built on
years of collaboration between city
leaders, business owners, educa-
tors, and residents who care deeply
about this community.

That is where the Chamber plays
a vital role.

As a convener, connector, and
advocate, the Chamber helps bring
people together around shared
goals. We support local businesses,
champion economic vitality, and
work alongside our city to ensure

“progress with purpose” and Pleasanton’s strong economic outlook.

that progress continues—with
purpose. Events like the State of
the City luncheon are more than
just updates; they are opportuni-
ties to align, to engage, and to
recommit ourselves to the future of
Pleasanton.

Because ultimately, the State of
the City is not just a report—it is a
reflection of shared responsibility.

It belongs to all of us.

As we look ahead, the question
is not simply whether Pleasanton
will continue to grow, but how we
will shape that growth. Will we

stay engaged? Will we invest in
our community? Will we continue
to work together to ensure that our
progress reflects our values?

If this year’s message is any indi-
cation, the answer is yes.

Pleasanton’s strength has always
been its people—leaders who care,
businesses that innovate, and a
community that shows up. That is
what turns progress into purposeful
progress.

And that is why the State of the
City truly matters.

Brock Roby, 2026 Board Chair

Attendees gather at the State of the City luncheon, connecting and
engaging while enjoying the annual community update and program.

Guests network during the VIP reception, setting the tone for an

afternoon of conversation, collaboration, and community connection.

Morning Connections Return: April Networking
Mixer Hosted by 1st United Credit Union

he Pleasanton Chamber
T of Commerce April
Networking Mixer marked
a refreshing return to a morning
format, bringing members and
guests together for the first morn-
ing mixer in several years. Hosted
by 1st United Credit Union, the
event offered a warm and welcom-
ing start to the day with coffee and
pastries served to attendees.
Attendees joined the gathering,
creating a lively atmosphere filled
with conversation, connection, and
new opportunities. The mixer drew a
strong turnout of both long-standing
members and a notable number of
new members, reflecting the contin-
ued growth and engagement within

the local business community.

Attendees took advantage of the
relaxed morning setting to network
with fellow professionals, meet
Chamber leadership, and build
relationships across a wide range of
industries. The energy in the room
highlighted the value of in-person
connection and the Chamber’s
ongoing commitment to fostering
a strong and supportive business
network in Pleasanton.

A sincere thank you to 1st United
Credit Union for hosting and to all
who attended and helped make the
morning a success. The Chamber
looks forward to continuing to
expand its networking opportuni-
ties throughout the year.

New Chamber members gather at the April Networking Mixer, joining
fellow professionals for a morning of connection, conversation, and
community engagement.
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Connect & Grow at the 2026 Spring Tradeshow Mixer

he Pleasanton Chamber of

Commerce invites members

and the community to connect,
collaborate, and celebrate local
businessat the Spring Tradeshow Mixer
on Wednesday, May 13th from 5:00-
7:00 PM. Hosted at The Farmhouse at
the Alameda County Fairgrounds, this
lively event offers a dynamic, table-
top tradeshow experience in a relaxed
happy hour setting.

Attendees can enjoy appetizers

tickets while networking with local
professionals, discovering new
businesses, and building valuable
connections. Vendors will showcase
their services and products, making
it a great opportunity to engage with
potential clients and fellow Chamber
members.

Open to the community, the Spring
Tradeshow Mixer is the perfect way
to grow your network, support local
businesses,and be partof Pleasanton’s
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A Second Chance, Then a Second Career:
Meet Your ADRIUM Service Neighbors

hen Andrew Kuznetsov
arrived in California
in 2019, he had five

thousand dollars, a career behind
him, and no contacts ahead.
He and his wife had left _
Eastern Europe as politi- 2
cal refugees — he was

born in Ukraine, spent

most of his adult life in

Russia, and made the

hard decision to leave
when standing against the
Russian regime was no longer

safe for their family. They were in
their early thirties, rebuilding a life
from zero in a country where they
knew almost no one.

Andrew took up appliance repair
— something he could learn fast
— while the work of his father, an
engineer in industrial safety at ther-
mal power stations, echoed in the

background. Within a year, sealed
refrigeration clicked for him. Air
conditioning followed. By 2021,
Andrew had founded ADRIUM
Service Solutions and person-
ally studied for and passed
the California Contractor

License exam (CSLB
[, #1136642). In 2024, he
2 earned factory training
" at the Daikin/Goodman
plant in Houston — a
16,000-employee facility

that stands behind every heat
pump his team installs.

Today, ADRIUM serves 25 cit-
ies from Pleasanton to Oakland,
with appliance repair, HVAC ser-
vice, and whole-home installations.
This spring, Andrew is launching
a dedicated HVAC brand — Bay
Area HVAC Service — to focus
that side of the business. It’s still a

family operation: his wife handles
the back office, Andrew is in the
field, and a small consistent crew of
four technicians and installers works
under their license and insurance. “I
don’t try to sell anyone a system,”’
Andrew says. “I give you options. If
the right answer is a repair instead of
a replacement, I'll tell you. Second
opinions are welcome here — we
like breaking bad templates.”

The business is anchored by anoth-
er mission. In 2023, Andrew and his
wife founded Tech Aid for Refugees,
aregistered 501(c)(3) that refurbishes
donated appliances and places them
with refugee families rebuilding their
lives in the Bay Area — primarily
Ukrainian families who arrived with
almost nothing. “Someone bought
us a mattress when we had nothing,”
Andrew recalls. “He told me: when
you’re on your feet, remember peo-

Andrew Kuznetsov, founder of
ADRIUM Service Solutions, on
the job. From refugee to business
owner, his journey reflects
resilience and a commitment to
serving Bay Area communities.

ple in the same place. That became
everything we do.”
* ADRIUM Service Solutions —

(510) 514-1826 — adriumser-
vice.com

* Bay Area HVAC Service
(launching May 2026) —
bayareahvacservice.com

e Phone: (510) 514-1826

* Website: adriumservice.com
(Bay Area HVAC Service
launching May 2026 at bayareah-
vacservice.com)

* Email: welcome@adriumservice.
com

e Address: 365 Reflections Circle,
San Ramon, CA 94583

e Services: Heat pumps, AC repair,
furnace repair, ductless mini-
splits, whole-home HVAC instal-
lation, appliance repair, mainte-
nance plans

e Service area: 25 Bay Area
cities including Pleasanton,
Dublin, Livermore, San Ramon,
Danville, Alamo, Walnut Creek,
Oakland, Fremont

e Credentials: Licensed CSLB
#1136642 - NATE Certified -
EPA 608 - BBB A+ Accredited -
Tech Clean California Partner
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A Taste of Tradition:
Domenico’s Delicatessen Brings
30 Years of Italian Flavor to Pleasanton

Pleasanton, Domenico’s
Delicatessen is bringing a fresh
yet familiar flavor to the com-
munity, one rooted in tradition,
quality, and connection. With more
than 30 years of history behind the
brand, this beloved Italian deli has
expanded from its original Danville
location to Pleasanton, marking an
exciting new chapter for owners
Ben and Ashley Freeman.
Domenico’s is far more than your
typical sandwich shop. Known for
offering one of the Bay Area’s larg-
est sandwich selections, the deli
features over 50 premium meats
and cheeses, all sliced fresh to
order. Guests can choose from
hand-crafted cold sandwiches, hot

In the heart of downtown

LE I
Domenicos

delicatessen

grilled paninis, and an impressive
rotating selection of more than 60
house-made salads. From classic
pasta salads to seasonal specialties,
every item is made in-house daily
with care and attention to detail.
The menu also includes hot pastas,
seasonal soups, and fresh-baked
rolls, alongside a curated selec-
tion of wines, artisan cheeses, and
imported Italian goods.

What truly sets Domenico’s apart

is its commitment to quality and
hospitality. Nothing is pre-pack-
aged, everything is prepared fresh,
from the spreads to the salads. That
dedication, paired with a warm,
welcoming atmosphere, has helped
build a loyal following over the
decades. As Ben Freeman shares,
“We’re not just making sandwich-
es, we're building a neighborhood
gathering place. When you walk
into Domenico’s, you’'re family.”
The Pleasanton location represents
a long-envisioned evolution of the
brand. Unlike the original Danville
shop, which operates in two separate
spaces, this new location brings the
full Domenico’s experience together
under one roof —combining the cold
deli and hot café offerings in a mod-

Owners Ben and Ashley Freeman welcome guests into Domenico’s

Delicatessen, where fresh-sliced ingredients, handcrafted sandwiches,
and a passion for bringing people together are at the heart of every bite.

ern, unified setting.

For the Freemans, the most
rewarding part of the business is
simple: the people. Whether it’s
greeting a regular by name or see-
ing a first-time customer light up
after their first bite, Domenico’s is

built on creating memorable expe-
riences through food.

Now proudly part of the
Pleasanton community, Domenico’s
Delicatessen is poised to become a
local favorite—one sandwich, one
smile, and one connection at a time.



4

Pleasanton Chamber of Commerce |

Business Connection May 2026

Business Spotlight

Restoring More Than Furniture:
Peacock Patio Brings
Outdoor Pieces Back to Life

eacock Patio is a locally
P rooted business dedicated to

extending the life of outdoor
furniture through expert restoration
and refurbishment services. For the
past eight years, the company has
helped customers preserve mean-
ingful pieces that might otherwise
be discarded, transforming worn,
weathered sets into functional and
visually appealing additions to
homes and outdoor spaces.

At the core of Peacock Patio’s
mission is a commitment to sustain-
ability and craftsmanship. Rather
than encouraging replacement, the
business focuses on revitalization—
saving furniture that often holds sen-
timental value for families. Many
clients bring in heirloom patio sets
that have been part of gatherings,
celebrations, and everyday moments
for years. Peacock Patio approaches
each project with that history in
mind, treating every item with care
and attention to detail.

The company offers a compre-
hensive range of services designed
to address a wide range of restora-

tion needs. These include pow-
der coating to refresh and protect
metal frames, vinyl strapping to
replace worn seating support, sling
replacement for comfort and dura-
bility, and welding repairs for bro-
ken or weakened components. By
providing multiple solutions under
one roof, Peacock Patio ensures
that customers can restore entire
sets efficiently without needing to
coordinate with multiple vendors.

One of the key qualities that sets
Peacock Patio apart is its empha-
sis on efficiency and timely project
completion. The team understands
that outdoor furniture plays an
important role in daily life and enter-
taining and works diligently to return
restored pieces as quickly as possible
without compromising quality. Each
project is handled with the same
level of care the team would give to
their own family heirlooms.

Beyond the technical work,
Peacock Patio values the relation-
ships built with customers through-
out the restoration process. The
team takes pride in collaborating

with members of the community,
learning the stories behind each
piece, and delivering results that
meet both functional and aesthetic
expectations. This customer-cen-
tered approach has helped the busi-
ness build lasting trust and a strong
local reputation over the years.

with new vinyl strapping offer a durable, updated look built to last.

Siah Fried, MPH, NBC-HWC

National Board Certified

Reduce Pressure
Without Reducing Achievement

Healthy Stress
or Harmful Pressure?

in teens

Healthy stress helps kids grow
Constant pressure leads
to anxiety, burnout, unhealthy
coping, or withdrawal

How | Help Families:

Reduce Pressure
Preserve Achievement

Support motivation while
building independence

Strengthen resilience
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AB Cleaning Pro: Cleaning
wh Purpose in Every Space

BAABR  Services Offered:

{ Residential Cleaning

¥ Deep Cleaning (bathrooms, kitchens, bed-
rooms, windows inside & out)

* Routine Cleaning
(weekly, bi-weekly, or monthly)

* Move-In / Move-Out Cleaning

e After-Party Cleaning

* Vacuuming, mopping, and steam cleaning

Commercial Cleaning

e Offices * Gyms

* Dental Offices

¢ Post-Construction Cleaning

Space Organization

* Closets e Pantries

* Living Spaces * Refrigerators
AB Cleaning Pro also spe-

cializes in trar%sforming cllilt- E E

tered spaces into organized, .

Owners Karen and Cesar of AB Cleaning Pro,

a family-owned cleaning and organization
company built on over 20 years of experience,
commitment to detail, and customer-first service.

B Cleaning Pro is a family-owned
Acleaning and organization company
built on over 20 years of experience
and a strong foundation of hard work, integ-

rity, and attention to detail. Inspired by a
lifelong value for cleanliness and a belief that

Health & Wellness Coach | Parent Coach
Helping Tri-Valley families
navigate stress and pressure

SIAHFRIEDCOACH

Download the Free Parent Guide
= Healthy Stress or Harmful Pressure?
Learn how to tell the difference
www.siahfriedcoach.com

Scan QR Code to download
the free parent guide.

Most parents aren’t sure where the line is between healthy stress and harmful pressure.

“dirty hands are clean money,” the business
was created to deliver services rooted in pride,
care, and professionalism.

What truly sets AB Cleaning Pro apart is
their unwavering commitment to detail and
customer satisfaction. Rather than rushing
through jobs, the team prioritizes quality —
taking the time to ensure every corner meets
both their high standards and the client’s
expectations. Their promise is simple: if some-
thing isn’t right, they will make it right at no
additional cost. This dedication ensures every
client receives not just a service, but a reliable
and consistent experience they can trust.

functional environments that

promote clarity and peace of E

mind. Their approach goes .

beyond surface-level cleaning—focusing on
creating spaces that feel refreshed, balanced,
and welcoming.

Guided by their mission to provide profes-
sional cleaning and organizational services
with excellence, responsibility, and care, AB
Cleaning Pro continues to serve clients with
a personalized touch that emphasizes trust,
consistency, and lasting results.

contact@abcleaningpro.us
www.abcleaningpro.us
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Jazz Heating, Air Conditioning & Plumbing:
Built on Family, Fueled by Purpose

Plumbing, the mission has always

been simple: make people’s lives bet-
ter. What makes that mission real is the story
behind it - a story rooted in family, resilience,
and opportunity.

The company was founded over a decade
ago by a father and his two children, who
set out to build something of their own after
years of hard work and sacrifice. Known
today as “Jazz,” the founder came to the
United States after escaping war-torn Bosnia,
spending years rebuilding his life before
arriving in the Bay Area. His work ethic was
relentless - old school, tough, and grounded
in genuine care for others.

The name “Jazz” itself came with a bit
of early trial and error. His given name
is Jasmin, and when he first started run-
ning drain and sewer calls, customers would
occasionally expect someone very different
to show up at the door. After a few of those
moments, he began going by “Jazz” - a
simple adjustment that stuck. Over time, the
name became more than just a nickname;
it became part of the identity of a company
built on adaptability, humility, and earning
trust the right way.

In those early days, the business was truly
a family effort, built from the ground up
with everyone contributing in any way they
could. Shortly after, his son-in-law joined the
team, drawn by the opportunity to be part of
something meaningful. Coming from a back-
ground in finance, he learned the trade from
the ground up - running ductwork, installing

l : or Jazz Heating, Air Conditioning &
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Jazz Heating, Air Conditioning & Plumbing staff gather as part of a growing Bay Area team

dedicated to delivering trusted HVAC, plumbing, and electrical services built on family

values, professionalism, and care.

systems, and most importantly, learning first-
hand how to treat customers the right way.

Jazz operated out of a garage in those first
months, with just a handful of family mem-
bers working side by side. Every phone call
felt like a gift. The team approached each
job with deep appreciation, going above and
beyond for every customer. Long days often
ended with shared meals, reflecting on how
fortunate they were to be building something
together - and dreaming of one day creating
opportunities for others.

That vision began to take shape in 2017,

when the company experienced its first
major turning point. What started as a small
team quickly grew as employees began refer-
ring others, drawn by a culture of respect and
care. In a matter of weeks, the team more
than doubled - marking the beginning of
something special.

Today, Jazz has grown into a team of nearly
150 employees, serving over 150,000 Bay Area
homeowners with residential heating, cooling,
and plumbing services, with electrical services
on the horizon. Despite that growth, the com-
pany has maintained a consistent five-star repu-

. CAL
HEATING COOLING PLUMBING ELECTRI

tation and a culture that still feels like family.

At its core, Jazz operates on a simple belief:
when you take care of your people, they
take care of your customers. That shows up
in everything - from highly trained, profes-
sional technicians and same-day service, to
clear communication, education, and respect
for every home they enter.

As leadership continues to carry forward
that legacy, the mission remains unchanged:

“From day one, our goal has been to make
people’s lives better - starting with our team
and extending to every customer we serve.”

Business Spotlight
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Family Matters Helps Families Navigate Life’s
Biggest Transitions with Care and Clarity

here comes a moment when
Tlife feels overwhelming—

whether it’s downsizing,
moving, or navigating a major
life transition—and the question
becomes, “Where do I start?”

When life changes, most peo-
ple aren’t prepared for everything
that comes with it. That’s where
Kim Falahati, founder of Family
Matters, steps in.

Kim, the heart behind Family
Matters, has deep roots in the Bay
Area—born in San Francisco and
shaped by years of hands-on experi-
ence working closely with families.
Family Matters wasn’t a business
she originally set out to create, but
one she grew into through real-life
experiences. What she recognized
early on is that people didn’t just
need help moving or organizing—

they needed someone to step in,
guide them, and help them begin.

Kim became a trusted presence
for families navigating some of
life’s most challenging moments —
divorce, loss, downsizing, and
major transitions—bringing clarity,
structure, and calm when it was
needed most.

That understanding became even
more personal through her own
life experiences. Supporting her
aging parents, including her moth-
er’s journey with dementia, gave
Kim a profound perspective on
the emotional and logistical weight
families carry. Experiencing mul-
tiple personal losses—including
the unexpected passing of her best
friend —further shaped the way she
shows up, with empathy, patience,
and a deep understanding of what

Family Matters *

MOVE - DOWNSIZE - ORGANIZE - DONATION-JUNK - ESTATE SALE

925-708-6635

it feels like to be weighed down
by grief, feel stuck, and the impor-
tance of having someone step in to
help guide the way forward.

The work she does is deeply per-
sonal —rooted in lived experience.

Today, Family Matters provides
full-service support from downsiz-
ing and organizing to move coor-
dination, hauling and estate sales
—throughout the greater Bay Area.
What sets the company apart is
how they show up.

Kim remains hands-on, work-
ing alongside her team. With one
point of contact and a custom-
ized approach, clients don’t have to
navigate multiple companies.

Family Matters isn’t just about
getting things done—it’s about
helping people move forward with
clarity, support, and peace of mind.

Because at its core, this work is
not about moving things.

It is about people.

It is about transitions.

It is about trust.

And most importantly—it is
about helping individuals and fami-
lies move forward.
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Kim Falahati, founder of Family Matters, brings compassion, clarity, and
hands-on support to families navigating life’s most meaningful transitions.
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Pleasanton RAGE Girls Soccer Club:
Building Community Through the Game

During the past two months,
over 60 businesses renewed
their investment in the chamober,
thereby demonstrating their
continued commitment to

=
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community excellence while
realizing the benefits, services,
and representation associated
with membership in Pleasanton’s
leading business organization.

We recommend that you look first to chamber
members for your business and consumer needs.

45 to 53 Years
Pleasanton Art League

Richert Lumber Company,
Inc.

35 to 44 Years

Brad Hirst

Pleasanton Unified
School District

Ross Property
Management Inc.

Phillips Law Offices, A
Professional Corporation

Silmar Flooring

MGR Assests Inc.

25 to 34 Years

Fields, Joanie

Robert A. Tucknott,
CFLC, CPE

Rotary Club of Pleasanton

Westamerica Bank

Pleasanton Certified
Farmers Market

Museum on Main Street

AC Hotel Pleasanton

20 to 24 Years

Marketing Solutions
Group

Bratrude & Jones
CPAs, Inc.

Richard’s Heating & Air
Repair Inc.

Haskett Law Firm, P.C.

Service Champions
Heating & Air

15 to 19 Years
Casa Real at
Ruby Hill Winery
Ruggeri-Jensen-Azar
Servpro of Pleasanton/
Dublin
Pleasanton Family
Wellness Center Inc.

10 to 14 Years

Karlsson & Lane,
An Accountancy
Corporation

Legacy Real Estate

& Associates
Baird Orthodontics
Olson, Arne
EJ & J Investments, LL.C
Unchained Labs
Lathrop GPM LLP

5 to 9 Years
ARCpoint Labs
of Pleasanton CA
Eclipse Office Technology
One Resource Consulting
Kathleen Oleary Insurance
Pacific Pearl — Vestar
Perazul Capital LLC
California Gold Advocacy
Group
Hospice East Bay
Resurrection Greek
Orthodox Church
VIP Audio Visual
Company Inc.

Sri Venkateswara Grocery
& Kitchen

1 to 4 Years

Denny’s Pleasanton

STROLL, Ruby Hill/
Round Hill Magazines

Joya Yoga Pleasanton

Accardo Financial &
Insurance Services, Inc.

Connect California Homes

Rekha Murali MD Inc.

School of Rock —
Pleasanton

Adobe Acrobat

Three Valleys Community
Foundation

Summit Business Partners
LLC

Prescription Path Advisors

Fit Learning Bay Area

Pacific Homecare Services

Seniors Helping Seniors

activities, they are part of how families connect,
how friendships are built, and how young people
grow into confident individuals.

For over five decades, Pleasanton RAGE Girls Soccer
Club has been part of that story. Serving more than 1,400
players each year through a complete pathway from
Recreational to Pre-Professional soccer, RAGE has built
a model centered not only on athletic development, but
on creating environments where girls can grow into lead-
ers, teammates, and confident young women.

Across its programming, those outcomes show up in
meaningful ways. Confidence grows for players and
a path is created for all to find their voice, and lead
in their own unique ways. Teams begin as a group of
individuals, and transform into connected units, learn-
ing critical life skills and supporting one another on
and off the field. For many families, RAGE becomes
more than a program, it becomes a consistent and
trusted part of their lives.

These experiences don’t happen in isolation and they
are shaped by both the culture of the entire RAGE
club, as well the broader community that surrounds it.

Local organizations and businesses
play an important role in helping foster
and expand these opportunities to young
girls and women in our community,
whether through supporting events and
programming, or simply being present in
spaces where families gather. In return,
they become part of a network that
reaches deeply into the community, con-
necting with families in a way that is both
authentic and lasting.

Pleasanton is a unique and special place where the
importance of connection, development, and commu-

I n Pleasanton, youth sports are more than weekend
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A strong showing of teamwork and energy from
members of Pleasanton Rage, whose dedication on
and off the field reflects the club’s commitment to
developing skilled, confident athletes while fostering a
supportive, team-first environment.

nity are highly valued. Organizations like
Pleasanton RAGE help create spaces for
these values to thrive, not just for play-
ers and coaches, but for the families and
partners who support them.

For organizations looking to engage
meaningfully with local families, youth
sports offer a unique opportunity to be
part of something that extends far beyond
the game itself. To learn about how your
organization can engage with Pleasanton
RAGE Girls Soccer Club, please contact: Yami Ramirez,
at yami@pleasantonrage.org
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TriValley Medical Associates:
New Doctor, New Office, New Hours

and it’s only spring.

First practice founders T. Peter Wong, M.D., and
Jeffrey Wherry, M.D., welcomed a new physician to the
fold: Frank Lin, M.D., another family medicine special-
ist. Although new to the practice, Dr. Lin has lived in
Pleasanton for 20 years and raised his children here.
He spent the last two decades of his career working for
a major healthcare system and is excited to finally be
involved in a private practice model of care.

Both Drs. Wong and Lin speak English and Taiwanese.
Dr. Lin is also fluent in Mandarin.

In February, the practice moved from Dublin just
a few miles away to a more spacious location in
Pleasanton, at 6155 Stoneridge Drive, Suite 101.
TriValley Medical Associates continues to operate its
Livermore office, 87 Fenton Street, Suite 210.

Dr. Lin continues to bring change to the practice by
offering evening and Saturday hours. He welcomes
new patients of all ages, from youngsters to senior citi-
zens. He is particularly interested in adolescent care,
women'’s health and geriatric medicine.

And finally, the practice has joined the Pleasanton
Chamber of Commerce for the first time in its 20-plus
year history.

“Our goal is to continue to serve the ever-changing
needs of our patients and grow as our community grows,”
explained practice owner and cofounder T. Peter Wong.
“That means a bigger, more modern space, another part-
ner in our practice and more outreach to our community.”

Dr. Lin is excited to meet the business community and
learn more about the chamber, especially the organiza-

I t’s been a big year for TriValley Medical Associates,

TriValley Medical
Associates

a Hill Physicians pillar practice
tion’s new Health & Wellness Alliance. He is looking
for ways to connect and give back to the community.

“My practice is built on the belief that a doctor
should be much more than a source for prescriptions
and labs,” says Dr. Lin. “I am your coach, your confi-
dant, and your teammate. I take pride in being a deep
listener who can efficiently navigate complex health
histories to find the best path forward.”

To book an appointment to see Dr. Lin, please call
(925) 829-9888 or (925) 371-8885.
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Tr|VaIIey Medical Assomates Frank Lin, M.D., (left to
right), Jeffrey Wherry, M.D. and T. Peter Wong, M.D.,
are happy to have a new practice office in Pleasanton.
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WillServ Business Solutions, Inc.: Smart Benefits, Real Savings,
and Stronger Employee Support Without Increasing Costs

ince 2017, WillServ Business
S Solutions, Inc. has been help-

ing businesses rethink the
way they support their employees,
without adding cost or complexity.
Specializing in innovative health
management programs, the com-
pany partners with both for-profit
and nonprofit organizations to pro-
vide enhanced employee benefits
at no net cost to the employer and
without reducing employees’ take-
home pay.

At the core of WillServ Business
Solutions, Inc.’s offerings is a
unique approach: redirecting dol-
lars that would typically go toward
taxes into valuable, supplemental
benefits. This allows employees to
access a wide range of coverage,
including accident, critical ill-
ness (including cancer), hospital,
life, dental, and vision insurance,
without answering health ques-
tions or facing eligibility barriers.
Additional options such as legal
services, identity protection, and

even pet insurance may also be
included.

What truly sets WillServ Business
Solutions, Inc. apart is its ability to
deliver these benefits without dis-
rupting existing insurance plans
or broker relationships. Employers
can even see savings of approxi-
mately $50 per month in FICA
payroll taxes for each participating
employee. Combined with a white-
glove, concierge-style implemen-
tation process, the program is
designed to minimize the burden
on HR teams while maximizing
value across the organization.

Founder Will brings more than 25
years of experience in the supple-
mental insurance space, including
leadership of a regional office in
San Jose. His passion for help-
ing businesses solve complex
challenges, from tax strategies to
employee retention, ultimately led
him to create a solution that aligns
financial efficiency with employee
well-being.

“For many people, even great
health insurance doesn’t cover
the reality of everyday expenses
during an illness or injury,” Will
shares. “Our goal is to help bridge
that gap so employees can protect
their income and their families.”

Over the years, WillServ
Business Solutions, Inc. has
helped countless employees

receive claim payouts that pro-
vide critical financial relief during
difficult times, allowing them to
focus on recovery instead of bills.
For business owners looking to
enhance their benefits package,
reduce costs, and better support their
teams, WillServ Business Solutions,
Inc. offers a no-obligation consulta-
tion to explore what’s possible.
Reach out today to book a no obli-
gation, no cost consultation to see
how we can serve your business.
Contact:
Phone: 408-421-3299
Email: will@willservsolutions.com
brittany @willservsolutions.com

Will and Brittany of WillServ Business Solutions, Inc. bring decades

of combined experience in employee benefits and business support,
working together to help companies enhance their offerings, reduce
costs, and better support their teams.

WILLSER
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Bright Bins Tri-Valley:

Raising the Standard for clean

residents and businesses tackle one of

those chores that’s easy to overlook—
but hard to ignore: dirty trash bins. Over time,
waste containers can collect bacteria, odors,
and grime that not only smell unpleasant but
can also attract pests. That’s where Bright
Bins steps in with a simple, effective solution.

Using the power of high-temperature, pres-
surized water, Bright Bins provides profes-
sional curbside cleaning services that sani-
tize and deodorize trash, recycling, and com-
post bins—without the use of any chemicals.
Their process is both highly effective and
environmentally friendly, relying solely on
200-degree water and pressure to break down
buildup and eliminate odors. The result is a
deep, thorough clean that leaves bins fresh,
sanitary, and ready for use.

In addition to trash bin cleaning, Bright Bins
Tri-Valley also offers pressure washing servic-
es for a variety of surfaces, as well as clean-
ing and maintenance of trash bin enclosures.
These areas are often high-traffic and prone to
buildup, making regular cleaning essential for
both appearance and hygiene. By addressing
these spaces, Bright Bins helps elevate the
overall cleanliness of homes, businesses, and
shared community areas.

For homeowners, this service
brings added convenience and
peace of mind. Instead of deal-
ing with unpleasant smells in
garages or side yards, customers
can enjoy a noticeably cleaner
environment without lifting a
finger. For businesses, espe-
cially those in food service or
high-traffic settings, maintain-

B right Bins Tri-Valley is helping local
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Bright Bins Tri-Valley’s mobile cleaning unit
brings eco-friendly, high-powered sanitation
right to your curb, turning dirty bins into

fresh, odor-free spaces.

ing clean bins and enclo- E
sures supports sanitation
standards and creates a
more welcoming space for
customers and employees.
As a locally owned and E .
operated business, Bright -
Bins Tri-Valley takes pride
in being part of the Tri-
Valley community. Their team is committed to
providing reliable, professional service while
making life just a little bit easier for their
customers. With flexible scheduling and both
one-time and recurring service
options, they make it simple to
'/- stay on top of an often-over-
” o looked task.
o. Bright Bins is a great exam-
ple of how a specialized ser-
vice can make a meaningful
difference. It’s not just about
clean bins—it’s about creating
healthier, more pleasant spaces
throughout our community.
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Scan to
learn more

JOIN US IN PLEASANTON
FOR THE 3RD ANNUAL

SOUVLAKI

JUNE 6-7, 2026

SATURDAY & SUNDAY 12 - 8 PM

PLEASANTON SENIOR CENTER

5353 SUNOL BLVD, PLEASANTON

GRegK sALPO

Join us for a lively celebration for all ages.
Eat, dance, and celebrate Greek style!

ENJOY
DELICIOUS GREEK FOOD, WINE AND BEER
TRADITIONAL PASTRIES
LIVE MUSIC FROM MYTHOS BAND
GREEK DANCING...
_ AFUN-FILLED ATMOSPHERE FOR THE WHOLE FAMILY!

—— & $5 ADMISSION
KIDS UNDER 12 FREE

-

" T RESURRECTION

GREEK ORTHODOX CHURCH
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Ribbon Cuttings Creating new jobs, stronger economy

www.beemlightsauna.com/location/pleasanton

Beem Light Sauna — Pleasanton Chamber of Commerce members, ambassadors, and Caffeinated Cowboy Coffee — Pleasanton Chamber of Commerce members,

community members joined Beem Light Sauna to cut the ribbon and celebrate the grand ambassadors, and community members joined Caffeinated Cowboy Coffee to cut the ribbon
opening of the new wellness studio, offering private infrared sauna suites, medical-grade and celebrate the grand opening of the drive-up coffee shop, where guests can enjoy a

red light therapy, chromotherapy, and a calm, elevated space designed to help guests reset,  menu featuring coffee and Red Bull-based drinks, along with breakfast burritos and fresh
reduce stress, relieve pain, and support overall health and well-being. pastries, all served with quick and friendly service.

naschmarktrestaurants.com
The Well Studio — The Pleasanton Chamber of Commerce was delighted to join The

Well Studio in celebrating 5 years of providing a welcoming space dedicated to health, Naschmarkt — The Pleasanton Chamber of Commerce was proud to celebrate alongside
movement, and community. Located in Dublin, The Well Studio continues to make a the Mayor, city officials, community members, and the restaurant’s friends and family.
meaningful impact through its commitment to wellness and connection. We’re proud to The strong show of support made for a memorable occasion, recognizing Naschmarkt’s
recognize this milestone alongside their team and look forward to seeing their continued continued presence and contributions to the Pleasanton community. We look forward to
growth and success in the years ahead. their ongoing success and many more years as a valued part of the local dining scene.

pouraonwheels.com

corecraftpt.com Poura On Wheels — The Pleasanton Chamber of Commerce was pleased to join friends,
family, and community members in celebrating this unique mobile beverage experience. The
Core Craft PT — Celebrating the ribbon cutting for Core Craft Physical Therapy with the event drew a wonderful turnout and showed strong community support for Poura on Wheels
Pleasanton Chamber of Commerce, joined by community members, local leaders, friends, as they continue to serve events throughout the Tri-Valley. We are excited to welcome them
and family to welcome a clinic dedicated to personalized, one-on-one care focused on to the Chamber and look forward to seeing their continued growth and success in the

restoring movement, reducing pain, and helping patients return to the activities they love. community.



