
 For the last 15 years, my work has fo-
cused on growing the economic impact of our lo-
cal businesses. That is the essence of a Cham-
ber of Commerce – to encourage and support 
commerce activities in our community. Therefore, 
it’s no surprise that I have some opinions about 
what constitutes a “business-friendly” city. We 
hear this term used all the time by public officials, 
who say these words in the hope 
those listening will believe them. But 
is it true? 

 First, let’s start with the term 
itself. When I think about a 
“business-friendly” city, I imagine a 
place the fosters a favorable envi-
ronment for businesses to start, 
grow, and thrive. This town prioritiz-
es policies, regulations, and infra-
structure that supports economic 
development, job creation and in-
vestment. There is a positive entre-
preneurial ecosystem that is charac-
terized by attributes such as low 
taxes, regulatory efficiency, a skilled 
workforce, economic diversity, fi-
nancial incentives, networking opportunities, a 
good quality of life, and a safe and secure envi-
ronment. 

 A business-friendly city is intentional in its 
efforts to retain and grow businesses. It uses the 
tools at its disposal – policies, incentives, out-
reach – to attract and support businesses know-
ing these organizations will contribute to econom-
ic growth and community prosperity that enhanc-
es our quality of life. This town has a healthy and 
positive relationship with its business community, 
which encourages organizations from other loca-
tions to consider moving their business here. 

We are the community that helps businesses start, grow, and thrive. 
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 It also has a healthy environment for the 
entrepreneurs who change the world for good, the 
risk-takers who are willing to fail many times while 
working toward success. These businesses battle 
for the future, confront resistance to change, and 
overcome negativity and doubt to bring their ideas 
to the world around them. But they need to start 
somewhere, and they need time to develop. They 

need a business-friendly city that en-
courages success, that finds a way to 
say “yes” to their needs instead of al-
ways responding with “no.” 

 Why is this important? Be-
cause being a “business-friendly” city 
is impactful, not only for the business-
es but for the entire community. Busi-
nesses provide jobs, generate tax 
revenue, and help grow a city’s quali-
ty of life. They are part of the fabric of 
our community. They volunteer at 
schools, donate to non-profits, and 
advertise at youth sporting events. 
They are your neighbors, your 
friends, and even your family. Every-
one benefits from a healthy, success-

ful business community, as do the businesses 
who each work to start, grow, and thrive. 

 The Chamber encourages you to support 
local businesses, and to support the public offi-
cials, policies, and practices that help local busi-
nesses thrive. Don’t just listen to their words; ob-
serve the impact of their decisions on local busi-
nesses, and be willing to ask the question, “How 
are you helping to make Pleasanton a business-
friendly city?” As this is an election year, I bet 
they’ll give you an answer. 
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